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Assessment 2: Tourism Products and Services. 

Question 1: What is Tourism Product?
A tourism product can be defined as the sum of physical and psychological satisfaction it provides to tourists during their travelling en route to the destination. The tourist product focuses on facilities and services designed to meet the needs of the tourists. The tourism product is made up of tangible and intangible aspects. For example: Tangible aspects are infrastructure and superstructure, they have to meet certain standards. Intangible aspects are atmosphere, hospitality, friendliness, things that come together to create a friendly atmosphere and a welcoming feeling. 

Question 2: Why does demand for services in Tourism fluctuate? 
Services in tourism fluctuate because it has a life cycle. A product is introduced, it grows, matures, levels out then wanes off. When a product starts to wane off, action is taken to extend the life of that product. Many products go up and down with the latest fashion and trends. For example: Restaurants go through this because tastes and trends change. Tourist locations are always transforming as they expand, develop and modify. Even when they are at full capacity they undergo upgrading, redevelopment and enlargement. Tourism products are forever an unfinished product. 

Question 3: Who are ‘organisers’ in Tourism Industry?
The main organisers in the Tourism Industry are tour operators and travel agents. They create package holidays and sell additional services for individuals and groups. Organisers also make travel arrangements, destinations advice and itineraries. There are a couple main operators which are Thomas Cook and TUI. TUI UK is the UK’s largest holiday company. There are many tour operators which some of them specialise in destinations for example Blue Bay Travel who specialise in the Caribbean and Mexico. Tour operators are also companies that do transfers to and from the airport such as Blacklane who do airport transfers in London. 

Question 4: What is meant by ‘Consumer Protection’? 
Consumer Protection is something that forces companies legal responsibilities for their customers. Consumer Protection helps people who buy the damaged product contact the people who are responsible of the product. The rules and regulations affect the marketing of travel and tourism organisations as protecting the customers give a good company image. The consumer protection act 1987 is to protect the consumers when buying and selling goods and services. The consumer protection act when in the travel and tourism industry protects the consumer from misleading information such as the price mentioned in the advertisement must include VAT and if any extra charges are added through payment of a card is it mentioned. 
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