IMPORTANT OF CUSTOMER SERVICE IN AN ORGANIZATION 

Customer service is the act of taking care of the customers’ needs by providing service and assistance before, during and after the customer’s need are met and this brings a cordial relationship between the customer and the organization. 

1. Provision of information: Customer service gives necessary information to the customers about the products before the purchase and new customer’s use this information to decide whether to buy the product or not and old customers need updated information to determine whether they should change their product choice or not. The organization also use advertising means to inform customer about their product.

2. Consultation: Customers service serves as a means of consultation for the customer to ledge complaints about the product.

Also is a situation whereby the organization assists the customer who finds it difficult to understand the product after the purchase and helping out deal with the problem related to the product by discussing it in detail with the customer. The customer asked different question related to the problem and the organization provide a suitable solution.

3. Order taking: Is one of the critical parts of growing the organization. The organization help customer to remove harass and time constraints of order taking, making it less stressful procedure for all customers.

4. Hospitality: a warm welcome is given to the customer as they come into enquired about the product. Preferential treatment is given to them which will make them happy to do business with the organization 

5. Safe keeping: Customer services also offers safekeeping service for customers to shop without having any fear of something happening to them and their belongings 




2.	Why is it important to know about customer need

Customer needs is important because it provides the organization with a strategy that they can use to manage and improve their business. And the organization also depends on their customer for successful business, if they do not develop good customer relationship they might lose their customer.


3.	Discuss the important of customer service training for an organization 

Customer service training is important for an organization to make it more flexible, proactive and it also serves as a prime motivation tool. The organization listen to customers and the information provided by the customer is use to draw up training and development objectives for their organization, also keep a clear focus on the business. Its improve their skills and/or acquire new ones for the organization to grow and increase customer satisfaction, improve quality of customer service through training lead to an increase in customer satisfaction retention and loyalty.


4.	Discuss pros and cons of a loyalty scheme 

1. Building relationship between the organization and customer by making them stay longer in the business e.g. buy one and get one free.
2. It helps to build a lovable brand presence it drive more sales
3. It make customers happy and therefore more satisfied 
4. The program of the organization must have a unique offering 


Cons of a loyalty scheme 
1. It’s not enough for the organization to launch a loyalty program. They have to maintain it and create new reward and reward-able activities to keep up the excitement around it.
2. Maintaining the program takes more effort keeping track for customers, and inform them what they are into.
3. It can be expensive to build rewards but the organization has to do it.

