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Q1. What is LinkedIn? How can you use it for social media marketing? 

 LinkedIn is a social media site that is business focused. It helps people in business to connect, as well as allowing businesses to do business with each other. It also provides a service to businesspeople, as this is the only business focused social media site. LinkedIn is also perfect for Networking. This is good because there are no distractions like there are on other social networks as everyone on here is business minded, and it is used to network professionally.

You can use LinkedIn for marketing by creating personal and company profiles. This is good for marketing because you associate the two, so people know the face behind the company and who they are talking too if they communicate with the account. This gives the company personality, as the customer will always prefer talking to a person rather than feeling they are talking to faceless machine. 

Another way to market on LinkedIn is by using the communities feature This is good for marketing because, as it allows the user to communicate and engage in with others, in what LinkedIn calls communities. This allows the company to branch out and speak with others who they might not have reached otherwise.
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 It’s also a great way to speak to likeminded people who are likely to have an interest in what the company offers if they are engaging in that specific community. Another reason why this is a good way of marketing is that the company can create their own community and create their own. This will strike up a good relationship with the customer, as they will feel like they can speak directly and can get involved.

The third way to use LinkedIn for marketing is by utilising the statuses feature. This is good for marketing because it is a quick way to post public messages for everyone to see. This will be useful to those who don’t use the communities feature, but have similar interests, as it gives them a way of communicating and engaging with the company too. The company can also use this tool to post to their Twitter account too. This will save the marketing team time, as they do not have to post the same status in numerous locations, it can be done automatically.

Another way that LinkedIn can be used for social media marketing is the use of keywords. Keywords is an essential piece of marketing because this is what allows the company to be found easily. It is important to use relatable keywords, so when potential customers are searching through LinkedIn, the company pops up. This is good, because it is a simple way of bringing customers to you, if they can find you easily then they are more likely to connect because it is less hassle then having to search through multiple pages.

LinkedIn can be used for marketing by making use of the private messaging system. This is good for marketing because the company can advertise the fact, they always reply to customer questions quickly. This allows the customer to build up a relationship with the company as they will feel like their questions and complaints are being dealt with properly. This could also lead on to Word of Mouth marketing as the customer has had a good experience.

The sixth way to use LinkedIn for marketing is to make plenty of connections. This can be done by searching the companies email contacts and then connecting with those. Or also searching for people through the search feature. Lastly the company can connect with people they do not know by connecting with those who have mutual connections. This is a good way of marketing, as the company can get their name out there by connecting with new people who are likely to be interested in them, as they have mutual connections. This means they are more likely to accept.



Q2. How tweets, re-tweets, and hashtags help you in your marketing on Twitter?
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Tweets help with marketing on Twitter because this is a quick way to get a message out to the company’s followers. The company can type up a quick advertisement and it instantly goes out to their followers. This is a good way to market on Twitter because it allows their followers to see the message and share it if they want to.

Tweeting helps with marketing because as well as tweeting advertisements the company can be humorous and tweet lighter things too. This is good for marketing, as Twitter is not as serious as other social media sites like LinkedIn. People use Twitter to unwind and can get annoyed if a company is only sending out advertisements. This is a good way of marketing because the customer is likely to have a better opinion on the company if they get a laugh or a smile out of their tweets which leads them to sharing it with others in the form of re-tweets.

Re-Tweets are a good way of marketing on Twitter because this sends the tweet out to more people. If the customer re-tweets the message then this sends the tweet out to all of their followers too, which means the original message is being viewed more times. This is a good way of reaching new people who are likely to be interested in the company, as they may have the same interests as the person who re-tweeted it.

Another way re-tweets can help with marketing is if the company creates competitions. The company can create a giveaway where the potential customer has to follow the account and Re-Tweet that specific tweet to enter. This is a good way of marketing because the company can get followers, but as the tweet is being re-tweeted more and more people will see it. This should only be done if the company has the budget to do it. 

Hashtags will help with marketing because these are used to track and organize tweets. This means people can search for the hashtag to see specific things. This helps with marketing because it is a great way to reach potential customers. If the person has no idea the company exists but finds them using the hashtag then the company can gain new followers and customers.

The company can also create their own hashtag which will help with marketing because the customer can find everything easily. By doing this the company could tease a release date for a new release and include a hashtag on the end which allows the customer to click and see everything in one space. This will get the company excited about the release and make it easy for them to keep up, as everything is in one place and they do not have to go searching for it.


Q.3. Why is it good to build your blogs? What rules will you follow to write a blog?
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It is good to build a blog because the company is in complete control of what is going out. This means the tone of what is being said can reflect who the company are and what they stand for. This is good because the customer is able to get a better understanding of the company and what they stand for and it is always better when it is written in the company’s own words because this makes it more personal which is likely to resonate with the customer.

It is good to build a blog because it can be a good way to drive traffic. This is because the company can utilize evergreen content. This means the content is continually relevant and stays fresh for readers over a long period of time. This is done by writing about something that will always be useful. It is vital to have this type of content as this is what can drive traffic continually. If the post has content that will never be outdated this will continually drive traffic

When blogging the company can follow certain rules to help the post be a success. One of these rules should be to always add tags and keywords to the post as well as adding it to a category. This will help, as it makes the site much easier to navigate for the customer. This is because the customer is able to search for what they want and find it easily instead of having to look through everything to find the one thing they were looking for. If the content stays relevant then it can also be included in future blog posts, as well as reposted on social media sites. 

Another rule the company should follow with blogging is setting up analytics and referring back to them. This is so the social media team can see what posts are doing well and who is reading them. With this information the company can create similar posts that appeal to that audience, as it gives it a high chance of doing well again. It is important to refer to analytics, as they can also create content to appeal to the audience they aren’t reaching. This is important, as it increases the blogs reach to more audiences.

The blog should also be personable and look like the company is interesting and are interested in the readers. This is because the blog is less likely to gain readers if the writer is not interesting enough to keep their attention. The writing needs to be interesting and keep the customers in mind, so the customers feel like they are talking to a person and not a machine,

Another rule to focus on is the template of the blog. The blog should have a nice layout that isn’t complicated. This means no irrelevant or continuous pop ups and something that is easy to follow. This is vital because unless the customer is really interested in the company, they aren’t going to waste time trying to figure out the blog page; they are likely to move on and never return.


Hannah Morris
27721
Using Social Media for Marketing
Page 5

It is vital that company researches keywords and keeps a glossary of all of the ones they can use. This is so they can use keywords without overusing them. It is important for the company to do this, as they can reach a wider range of people if they switch out keywords in order to drive more traffic to the blog. It also means the company is never stuck for what to use, as they have a glossary ready.

Another rule that the blog must follow is to not copy content. It may easy to see what is working for another company and use their content, but this will not interest customers and will leave them with a negative opinion on the company if they are stealing content from others. Instead the company can cover the same or similar topics, but the content must be different. 
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Q1.
i) What is Social Media?
Social media is a platform ran by online technology that allows its users to communicate with others and share information. This can be done by sharing pictures and other basic information.

ii) What are the Five P’s of a Marketing Plan? How do the influence the positioning of the product?
The Five P’s of marketing are: Product, Price, Place, Promotion and Packaging. These are important as it puts a plan in place to achieve better results rather than posting at random times. 
Product influences the position, as it is important to be able to see the differences between competitors. It’s also important to pay attention to how competitors rank in search engines. This is because it is valuable information and gives us an individual image, but also allows us to know how we could be doing in the future and is something to work towards.
Price influences the product as it is vital to have the correct pricing strategy for the service that is being provided. If the price is too low the customer could assume the level of service will be poor and go elsewhere. This means we will not have a stable customer base.
Place influences the positioning of the product, as it is important to know where the services will be available. If they will be offered online, franchised or a retail outlet. This allows the company to have a stable base which is known and can be expanded if required, rather than focusing on all areas at once.
Promotion influences the positioning of the product, as this is how the market see the product. There are plenty of different methods to promote the product, but it is important to pick one that relates to the product and it’s target market. Internet marketing is an easy way to advertise, as keyword optimization can be used for higher results.
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Packaging influences the positioning of the product, as this is the first thing the customer sees. This means it’s important to catch their eye and intrigue them rather than turn them away with bulky or unnecessary packaging. The packaging should also be sensible in order to protect the product, so the customer will repurchase knowing their product will not break on transportation. 

iii) How can Social Media be used for sending the messages across?
Social media can be used to get the message across by being able to easily market online. If the target audience is also on social media, then it is a perfect way to reach them and can be seen as a personal approach rather than something distant. 

iv) What is Psychological pricing?
Psychological pricing is a pricing strategy to lead the customer to believe that because something is priced at .99 it is cheaper. This could lead someone to paying £9.99 for something, if they believe that £10 is too dear.

Q2. What is the importance of social media for marketing?
Social media is important for marketing as it is another way to get the companies message out. It can also be seen as a personal approach, as it allows the company to speak directly to the customer if needed. This can make it easier to deal with queries which will improve the customers mentality to the business. 
Targeted ads can also be used online on social media, which means the customer can see related ads to what they have already searched for due to online cookies. This is an easy way to market and allows the company to reach its target audience easily. 
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