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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
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Question 1
I. Some examples of online payment system providers are Paypal, Google Wallet, 2Checkout, Stripe, Wepay and Amazon Payments. 
[bookmark: _GoBack]
II. Digital Cash is a new form of payment, referred as a decentralized curremcy since it is not controlled by a central bank or regulator. It is a system in which a person can securely pay for goods or services electronically without necessarily involving a bank to mediate the transaction.

III. Mobile payment systems are apps that allow users to use their mobile phones as a wallet by using the same apps or a Near-Field-Communication (NFC).
Currently the most popular NFC payment system is Google Wallet. The service is also offered by some major companies like Starbucks.
 
Question 2
I. M-Commerce are commercial transactions conducted using tablets or smartphones. It is a fast growing trend worldwide, as per eMarketer, in 2013 United States generted USD39 billion, about 15% of all reatil ecommerce (including travel), and the number is expected to grow to USD109 billion by 2017.
The Top M-Commerce retailers are Amazon, Apple, Marriot International, Orbitz, QVC, Wal-Mart, Hilton, Easy Jet, International Hotels and Expedia.
The strategy they use for success include Mobile search advertising, well designed mobile apps, use of responsive web design to make sites user- friendly and easy to access, consistent branding and presence across all channels and platforms and focusing on the needs of customer and personalization.
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