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I. Define the term “Public Relations”
Public Relations are the art and science of creating and maintaining a two way communication relationship with different public.
Some of the other popular definitions are as follows: 
· Public Relations are a planned effort to influence opinion through good character and responsible performance, based upon mutually satisfactory two way communication.
· Public Relations are a distinctive management function which helps establish and maintain mutual lines of communication.
· Public Relations practice is to establish and maintain mutual understanding between organization and its public.

II. Define the term  “Publicity” 
Publicity is having products or services featured in the newspaper or non-commercial programmers on TV or Radio without paying for it.
III. What are the similarities between Public Relations, Publicity, and Advertising? Name the two main branches of advertising
Similarities between Public Relations, Publicity, and Advertising:
· The media used for communication 
· The elements used to create the message
The two main braches of Advertising:
· Product Advertising – used to promote the sale of goods and services
· Corporate or Institutional Advertising or Public Relations Advertising – used to buying space and time for advertising the Public about specific issues.
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IV. What are the advantages and limitations of exhibitions as a public relations tool?
[bookmark: _GoBack]Exhibitions involve events such as: 
· International Trade Fairs
· Local Community Events 
Advantages and Limitations of Exhibitions as a public Relations tools are as follows:
Similarities:
During exhibitions Interest is heightened leading to customers making further inquiries and placing orders for the products in a calm environment. 
Limitations:
It is one of the expensive media engage due to high cost involved in procuring facilities and the associated logistical and hospitality aspects, hence, this channel is used when it’s confirmed to reach maximum benefits it is likely to offer.
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