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1. What is LinkedIn? How can you use it social media marketing?

[bookmark: _GoBack]LinkedIn is a social media website that focuses on businesses, it aims to help business employees connect with each other, help businesses to discuss potential work projects with each other, provide services for business people and networking within your industry.  On the LinkedIn website (fwww.linkedin.com), you can create a profile as well as a company profile, and participate with communities that already exist or even create your own community there. Creating a company profile is a means to market the company through social media as it will be a way for people to see the company on the internet. Having a profile will allow other companies to find out what your company does, any contact information you wish to publish and any actions the company has recently taken such as attend an exhibition. Employees having their own profiles will also market the company if there are any other businesses that wish to contact a specific department they would be able to retrieve their number and/or email and name before contacting them with an enquiry. Being able to participate with communities is a great way for a company to find new potential sales as well as marketing themselves to business in the community that would be of potential interest in the company and its products/services. LinkedIn allows all profiles to be located in a variety of ways. You can search for a specific company or employee on the homepage which is accessible to those who have and have not joined the website. This is a great means of marketing the company as having the profiles visible publicly will avoid anyone from hindering searching an employee. This is especially useful for those who do not have time to join the website prior to find a specific profile of an employee or company.  LinkedIn offers an enormous network forum where you can search for blog posts and articles, connect in conversations, and the opportunity to create and expand your own network.  LinkedIn also has the option to post status’ which can be linked to your Twitter account and so any status you post on LinkedIn will be automatically posted on your Twitter profile too. Both networks have 140 character restriction on statuses which will ensure any created on LinkedIn will not get cut off on Twitter. Having both websites linked is an efficient method in posting a simple marketing status without having to repeat the status on the other website. Having a status shared on Twitter also ensures that any other business who are only on Twitter may click on the link to see your LinkedIn profile for more details, this is a simple method of marketing the company across a widespan of the internet.
 
2. How tweets, retweets, and hashtags help you in your marketing on twitter?

Twitter is a large and popular social networking platform. Millions of users access Twitter daily, website is attractive from its simplicity in use yet effective. On Twitter you are able to create your own profile which can be used personally or professionally. Like other social media networks you are able to search other profiles in a search bar which will show you a selection of profiles linked to the words typed in the bar. The website has a simple style by restricting any status updates to only 140 characters a time (this includes spaces between words). The website also allows you to upload pictures and videos which will all appear on your profile in blog style format. Any statuses updated on the website with or without imagery is known as a tweet which will appear on your follower’s newsfeed, they are given the option to like the post, reply or retweet.  Twitter has also started a trend on the website known as a hashtag, this has become popular amongst other social media platforms due to its success on Twitter especially in a marketing perspective. Adding hashtag to your status means it will be tracked and organised with any other uploads with the same hashtag, this is then easy to search on the website. This is commonly used for any social media bloggers or ‘youtubers’ as a way for their audience to ask them questions with a hashtag which allows them to view all questions asked without it clogging up their own profile page. This is effective in avoiding too much ‘junk’ filling up a business profile which could result in important marketing statuses to get lost. The hashtag also allows people following the hashtag and can see the conversation going on within its own stream, and outside of everyone else’s status’ or conversations. Another effective marketing strategy that Twitter has created on their website is known as ‘retweeting’. This is a simple button attached to all statuses uploaded on Twitter which allows other users to ‘copy’ your statuses with the option to add their own comments or to modify the tweet. The retweeting option is often used by requesting a certain amount of retweets before an action is made or information is revealed. This is an effective way of getting the company or product out there by spreading amongst potentially thousands of profiles which will be seen by their own followers. The user of the profile is also able to see who re-tweets the status which is useful for any statistics or research analysis that may be desired. Because retweeting can be done by a simple click of a button, it is an effective way of spreading business news or products without requiring much effort made from the user itself and their followers. 

3. Why is it good to build your blogs? What rules will you follow to write a blog?
