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	Managing Public Awareness Programmes

Assignment no. 10

1. Give short answers for the following questions: (18)

i. Outline the benefits of public awareness programmes.
The benefits of a public awareness program are for everyone in the community socially and economically.  It is important to keep the public aware about the latest developments regarding tourism so that the public is prompted to support the development.  Tourism policies should work together with public initiatives.  

Benefits are towards the public opinion as well.  A positive perspective will feed a positive outcome in the general community status and set a clear picture for future objectives. 
ii. How do inbound tours benefit the country?

The benefits of inbound tourism are a rich asset for the community.  Local economy flourishes, revenues are produced, and there are employment and career opportunities.   Businesses grow with new investment endeavours and new prospects for small and medium enterprises, as well as foreign income.  Local cultural events benefit from a positive inflow.  Tourism generates interest in local food and specialities thus encouraging business.  Tourism will create business for local arts and crafts.  The local community will grow in knowledge and the need to learn foreign languages, share their culture and promote local products.  The local authorities will benefit from the positive income and keep the environment, infrastructures, local services and surrounding in perfect condition with the revenue necessary for upkeep and maintenance.

The overall image of the area and the country will bear a good reputation and attract tourism.  Local identity will become stronger as it is economically stronger, and more investment will be attractive for investors.  Culture and education will be enhanced.
iii. Outline the ways for promoting inbound tours.

Inbound tours should be promoted by giving a positive and attractive image of the country and giving reasons why people should visit the given country.  The best thing is to avoid misconceptions or prejudices that may be general heresay but stereotyped to a given country.  The positive, beautiful and attractive characteristics should be put forward on geography, climate, constitution, population, government and economy.  
The enjoyable aspects about the culture and language, origins, history and development make a destination attractive for tourists.  Other attractions for promoting inbound tours should highlight the arts, theatre, literature, architecture, crafts, food, drink, religious holidays.  

All these aspects attract tourists who are curious and enjoy one or more of these aspects.

The country profile is part of answering to the needs of what tourists expect from their trips and why they visit a foreign country.
2. Discuss, in detail, the programmes that can be organised to create public awareness about tourism. (12)

Public awareness on tourism is important for all the benefits that tourism brings.  It is also important that programs and policies are well thought out and well conducted.  The GTA hold a positive role at the head of the national operations.  Strong links with the press are vital for a good mediatic spread of updated facts and information on the tourism industry and situation, giving precise statistics and trends.  GTA should use radio and TV and social media instruments with strong messages.

The local community can do much to keep up public awareness on tourism and tourism linked activities.  Newsletters to local professional guilds, cultural associations and consulting organizations should keep these entities informed and updated.  A local community would do well to set up a tourism committee as a reference point for communication with other bodies.  

Activities that can involve the local community to keep everyone informed and participate are courses and seminars for tourism sector workers.  These courses should give information on the benefits but also the obligations that tourism requires.  Courses should also give some preparation in interacting with visitors for various cultures and backgrounds.  

The general public interest should be stimulated in the needs of tourism, with new schemes for appeal.  The general community should feel that tourism is successful and that the means are available to make the industry a success.  The community should organize seminars, workshops, exhibitions, festivals, competitions and any other event that the community can develop and enrichen the attractions for tourists.
These efforts should all be flowing on media and the community should see that their efforts are being made known.

Good relations with the press is vital for the sake of information flow.

Local governments should also give high priority to the tourism industry and find funds and public projects that will promote tourism and give the locals assistance in establishing and developing each sector that attracts tourism.

Information channels should always be full of the flow of information to attract tourism and give the reasons why tourists would want to come and visit.  These reasons are to be made known in the best was through all channels of media, press and social media.  Initiatives such as competitions, festivals or special events should be advertised in the most attractive and exciting way, with images, mottos and music.

Special events can be of various types depending on the destination, but a special event for example can be a Chef of the Year competition or Hotel of the Year.  The possibilities are limitless and there is much room for imagination and creativity, generating community participation and professional activities. 

All cultural aspects can attract tourists with new experiences and learn new things, including religious traditional festival or local festivals with local customs.  These types of events can lead to published material, such as websites, books and guidebooks and leaflets.  This material can also generate income. 
A public awareness program involves each individual that makes the tourism industry, for the tourists themselves to the local people who live and work in the destination.  All the assets that are there are to be enhanced and advertised as a tourist attraction and offered by the local professionals.  This is how the tourism industry can thrive.
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