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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	·  
i. There are many benefits of public awareness program if its been implemented in the right way, the benefits will speak for themselves which directly or indirectly informs the tourists about the vital facets of the local culture and how to conduct themselves to gain maximum benefit from their visit. 

Public awareness has several parallels to marketing. It involves the transfer of ideas, plans, values, and makes use of several the same Public Relations, promotional, advertising tools, and sales and marketing. 

It tries to put a point of view across, involve people, enlighten them, educate them to profit from their inspirations, and win their support.

A public familiarity agenda needs to be coordinated by the GTA itself at the national level. 

It should basically cover the contribution of tourism to economy and social development as well the potential for future perspectives. 

Finally, it also focuses on the idea of sustainable development. Not just as a vague concept but in practical and tangible ways which requires the devotion to keeping high environmental criterion through practical controls.


ii. Inbound tours benefit the country through the followings:

· Promotes economic development locally;
· Produces funds;
· Generates new employment and career opportunities;
· Provides new opportunities for investments;
· Creates opportunities for small enterprises;
· Brings in foreign exchange;
· Establishes an audience for local cultural events;
· Generates curiosity for local cuisine;
· Establishes a market for local arts and crafts;
· Creates contacts with various cultures;
· Encourages curiosity in foreign languages;
· Aids in making the local environment better;
· Prompts the development of new infrastructure;
· Allows for providing new community services;
· Breeds revenue for governments;
· Promotes the images of a country and the image of a destination;
· Makes the cultural identity stronger;
· Benefits local manufacturing and agriculture;
· Investment is stimulated;
· Draws students for educational programmes; and
· Helps in making it a nicer place to visit.

iii. Ways for promoting inboard tours:

· Keep close association with the GTA getting its newsletter, an ongoing exchange of existing tourism information, audiovisual and printed material and notes, and guidelines and suggestions on developing public perception regarding tourism. Preserve close associations with the sector’s trade and professional associations, and consultative organizations relating to tourism like a council or committee on tourism education and training, or joint marketing board or relating bodies.
· Put together a host programme offering fundamental basic courses for tourism-linked workers.
· Inform the public of the benefits and obligations that come with tourism.
· Inform the public about the background and culture of the potential visitors.
· Generate public interest in the features and needs of tourism.
· Let the public know of new schemes and developments which are going over their appeal and impact.
· Obtain the loyalty of the tourism workers, as well as, the population in general for the successful development of tourism. Make education and trainings available for every worker in direct association with tourism.


2. 
[bookmark: _GoBack]i. Advertising: Billboards are an effective way to promote public knowledge, its symbolize a direct way of advertising that has immediate impact. Also, they are seen by a large number and cross-section of random society which it expense does not have to come from GTA but from private organization that are interested in tourism.
The variety of locations and space must be considered so a network covering the whole city or area can be created. For example, billboard communicate information’s such as: 
· Courtesy Pays, so it is important to smile a little and spread a little pleasure;
· Keep the Place Beautiful (Making it beautiful - keeping it beautiful);
· Tourism Helps Us All (Tourism bring benefits - new hospitals, new schools, and new roads - help us to help the tourists); and
· It's Nice to Come Back (When people leave happy they want to come back).


ii. Tourist Newspapers are typically published on a weekly basis in English around the world. English has established itself as the universally accepted second language. Four hundred million people use English as their main tongue and estimates place about 400 million others who speak it as
their second language. Another several hundred million have working knowledge of the language and can communicate at a foundational level.
Most probably the newspaper will emphasize local news, information on tourism, different places, people and interesting attractions, in addition to the news of events, entertainment, what to eat and where, and what to see and the features of the country. It may also include maps of town or area. It can
have a section on letters to the editor, and various other features. Editors should sustain close contact with the GTA. In return, the GTA should provide support and help to the newspapers whenever possible.

iii. Television and Radio: Radio is well suited to tourism discussions and call-in programmers, where listeners can offer viewpoints and ask questions. Tourism can be supported through local stations with live broadcasts from resorts and hotels. Tourist and tourism worker interviews may be featured, in combination with different kinds of quiz programs. Visitors of the week program with a tourist couple discussing their holiday and selecting their favorite music pieces can be produced. There can be programs covering the background and cultures of different countries. Television too provides several options. A series of dance competitions or talent competitions featuring tourists may provide good entertainment. Tourist profiles, discussion programmes, and foreign language courses all offer ways to provide exposure to tourism. It also helps to foster public consciousness.

iv. Competitions: Skill based competitions are preferred to competitions that are luck based whereby professional can be asked to join and show case their knowledge and skills. Competitions can also be based on general tourism ideas and insights which some competitions may be organized at the national level, while others can be conducted at the local level and prizes should be arranged in association with the sector itself, especially with the aid of the airlines and multinational companies. Some of the personnel who win can be given a short study trip abroad to meet their counterparts in different countries and competitions should get full media coverage, since the purpose is to bring attention on tourism and endorse opportunities the industry offers. For example:

· Chef of the year, waiter of the year, or barman of the year, etc.;
· Restaurant of the year, hotel of the year, or travel agency of the year, etc.;
· A national essay competition for tourist guides;
· Competitions between school - children based on tourism;
· The most beautiful house or garden;
· The best short story about tourism;
· A festival based on cookery, competition, or exhibitions;
· The most courteous immigration officer, police officer, or customs officer;
· Taxi driver of the year;
· Best article on tourism published in a newspaper; and
· Best public awareness poster. Etc.

v. Schools: A special text, which would introduce tourism to secondary schools, ought to be readied, in-order to blanket overall characteristics of tourism; the demand, product, development of tourism, planning and
environmental economic, and socio - cultural impacts. It should highlight chances offered by the tourism sector.

There are different ways in which tourism can be fitted into the school curriculum. For instance, it can be combined with social studies, geography or current affairs. Additionally, the GTA or a local community action group may put together talks and presentations on tourism, specifically in relation to careers. Students need to be informed about employments, possibilities and courses providing training. As previously stated, essays and other competitions intended to generate interest in tourism may be organized. Posters can be placed at strategic points in schools.eg the GTA may commission a chain of ‘Tourism – a Part of Our Future’ posters, alternatively, an ‘Our Tourism’ chain is possible. Leaflets highlighting the sector careers or opportunities it offers may be passed out.

vi. A Host Programme: Individuals taking part in host programmes should be taken from all occupations, which have a direct link to tourism: especially, employees of hotels or restaurants, helpers at shops, taxi drivers, customs and immigration officials, airline and travel agency personnel, and bank workers. 
The programme can be made up of a training module – of maybe thirty hours contact time – which, may be taught as a part -time or full - time course. After the development, the curriculum can be tested in small groups before being finalized. The programme will most likely cover the following topics:
· Tourism general knowledge. What it is made up of and how it becomes a success?
· Main points of national cultural heritage to be covered. What will be of interest to tourists? What will they see and where will they visit?
· Other facets of tourist product. What other visiting options are there?
· Background and culture of visitors. Where will they come from? What are they like?
· Motivating and behavior facets of tourism. What are people looking for? What are their requirements?
· Standards, environment and quality. Maintenance and conservation.
· Tourist and crime. Warning and protecting the visitors.
· Communications and social skills; way to deal with tourists.
· Making the vacation memorable.

Upon the completion of the course, there should be a test. Those completing the course in a satisfactory manner can be awarded with a badge or a certificate. They, then, become accredited hosts. They must be supported and made to feel proud of their success. The adoption of such a host program can create quick improvements to the quality of the tourism product.

vii. Workshops and Seminars: The main importance of public awareness conferences, seminars, or workshops is to make people aware, have them participate, listen to them, and join them in talks about policies and upcoming plans. A common ground must be reached, a consensus and a dedication to the courses of action whereby such goings on require will-depicted presentations about the current situation, the requirements and options, and the proposed sector - wise expansion and development. Ideas regarding policies and strategies must be explained in detail. People should be divided into discussion groups. Panels can be employed for the final feedback and discussion sessions. Conferences and workshops must have the greatest possible participation and contain a significant cross - section of speakers and panelists.

viii. Campaigns: A portion of the advertising is best attached to a variety of other activities to form a campaign. One which is inclusive of T.V and radio programs, competitions, contests, and festivals or exhibitions. It must be a rigorous programme, which is created around a theme and ran for a specified amount of time. For example, it can be put together in the form of tourism week. This tourism week can be developed as
an integrated program focusing on all facets of tourism. The head of a government can be given the honor of opening it and it can feature prominent personalities during the week it is being conducted and activities should be such as to attract a wide press cover.

ix. Making the Tourists Aware: Tourist require help to be able to enjoy and discover a new culture. For the most part, the religions of the world know very little about each other, visitors have to be instructed on the basic beliefs and customs of the main local religions. A clear majority of the visitors, when visiting sites of different religions, want to learn more. Published material can be beneficial. Leaflets and booklets can provide a quick summary of the most important aspects of the religion. Books covering more detailed information can be on sale.

Posters can be employed to alert tourists about the way to dress and behave. Then, the tourist guides can address the issue of dress code. The use of posters can also prove to be beneficial. Some tourist locations are very open and allowing, others very conservative. Hotels or resorts can put together a seminar on various aspects about the country’s culture. While this is rarely done, tourists are welcoming
to the opportunity, in easygoing pleasant circumstances, to learn and hear out about the country they are visiting. The GTA should make it a point to encourage the hotel owners to take more initiatives of this type.
All of that is possible to make the tourists aware about local customs. It is not always possible to control them totally. People on a vacation are there to have fun. A few might drink too much; others might be a little too noisy. Allow them to enjoy themselves; their behavior rarely gets out of hand.
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