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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	 1. What is tourism product? 
The tourism product is made up of intangible and tangible aspects. Things like natural and historical assets, infrastructure, and superstructure are all tangible. They may be appraised, measured and required to meet certain minimum standards. The intangible factors cannot. All of intangible factors come together to create the environment of the location, the feeling of welcome it delivers, and its friendliness. It may be said that intangible elements give the tourist product its color, life, and excitement.  
The Marketing of The Tourism Products & Services is an important cornerstone of any trade, especially service-related industry, such as, tourism or travel. Contemporary establishments cannot function without the use of endorsements or market research as a critical way to share information with clients. Many establishments set aside large amounts of funds for marketing needs, so they can keep ahead of the competing parties and satisfy the customer needs. Current unit describes the marketing mix and elements of the tourism produce. It talks about the idea of the destination, the view, and the cost. It further explains the product life cycle and its potential use to tourism. It continues to explore product viability including marketing, financial and operational measures. It explains the transport aspect of tourism including air, sea, rail, roads, and waterways. A variety of development ideas are then examined taking into account staging pointed areas, cluster concept, and resort compounds. In addition, the idea of people reaching out to other people and the road itself being a part of the tourism product are covered. The variety of facilities and services are then summed up and the unit finishes off with a few feasibility checklists; one each from the government and private sector viewpoint.  

 2. Why does demand for services in tourism fluctuate?
Because the Fluctuations in the global and local economies can affect the level of demand and supply in tourism in local areas or globally. During the recession, the demand for tourism had been affected at a global scale. Favorable economic situation leads to favorable demand for tourism services globally

  3. Who are ‘organizer's ‘in tourism industry? 

the tourism services industry. These include transport services, accommodation, food and drink establishments, travel agencies, transport rental and cultural, sport and recreation services.

Tourism has become an important sector that has an impact on development of country economy. The main benefits of tourism are income creation and generation of jobs. For many regions and countries, it is the most important source of welfare.

 4. What is meant by ‘consumer protection’?

The consumer protection law - Legal Definition. n. A state or federal law designed to protect consumers against improperly described, damaged, faulty, and dangerous goods and services as well as from unfair trade and credit practices.

consumer protection is a group of laws and organizations designed to ensure the rights of consumers as well as fair trade, competition and accurate information in the marketplace.
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