importance of customer services in an organization

One of the most important things customers can give a organization is their feedback on your product and service. All the people who work in your company have a certain look at the product and the communication you chose, but customers see it different. They have a fresh look and they can put a light on things you might not certainly see after working on something for so long.
No matter if your customer service is good or bad, you can be sure you’ll hear about it on social media. Customers know they can expect a lot these days, whenever your performance is poor, they are “happy” to inform people about it. Many businesses are alike. Since customer service is provided by real people, it’s one of the things that you can stand out with. You can be honest to yourself when you help your customers on chat, through emails or when you answer their questions. Being natural is always received better by customers than having a stiff and official tone.

Why is it important to know about customer’s needs 
 
Knowing and understanding customer needs is at the centre of every successful business, whether it sells directly to individuals or other businesses. Once you have this knowledge, you can use it to persuade potential and existing customers that buying from you is in their best interests. The depth of knowledge is also crucial. It requires knowing more than their names, ages and incomes. As a business owner, knowing your customer’s hobbies, tastes and interests along with what they watch, listen to and read can be a profitable advantage.

Discuss the importance of customer service training for an organization 

Because customer service has a big impact on the success of an organisation, this can be used to motivate and engage members of staff. If you show employees that you care about their individual development and career progress, they will be inspired to help the customer in any way they can. This doesn’t have to be an integral part of training either; simply demonstrate that your customer service staff are absolutely crucial and without them, the business would not be able to survive, thrive or compete. It is fair to say the main purpose of any training course is to improve the knowledge or skill set of an individual. When it comes to customer service, this will concern things like enhancing communication, the importance of listening to the customer, problem-solving approaches and the need to be organised.

Discuss pros and cons of a loyalty scheme
Customer loyalty programs are designed to reward your best customers. Many business owners choose to implement a rewards program in order retain their current customers and turn new customers into returning customers. Traditional loyalty programs, such as frequency programs, points programs, and cash back or rebate programs, have plenty of advantages for small businesses. Because these programs give customers an incentive to purchase from you again and again, they offer opportunities to upsell or cross-sell. In addition, such programs have been shown to increase brand awareness and generate a positive return on investment.

