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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment (in word format) here:

i. Identify a potential target audience for an event in each in each of the following sectors: 

Sporting 
If your sports event takes place no more than a couple of times per year, there are two main approaches. Firstly, make the most of the time during your event. Secondly, engage and entertain your audience between events.

Corporate
ii. Age.
iii. Gender.
iv. Occupation.
v. Marital status.
vi. Income level.
vii. Education level.
viii. Geographic location.
ix. Ethnic background.

Leisure
The motivation and knowledge of travelers affects their choice of destination and selection of activities while on vacation. Understanding motivation is important for all stakeholders in the tourism industry. The search for novelty is one motivating factor when planning leisure trips and vacation activities. A foreign destination offers a form of novelty to the traveler because it can provide experiences that are not of the everyday variety. 

i. Explain the importance of identifying other events in advance, which may directly compete with one you are going to organize. 
The key factors in determining a venue will most likely include the location, availability and capacity.

ii. What is customer service? 
Customer service is the direct one-on-one interaction between a consumer making a purchase and a representative of the company that is selling it. Most retailers see this direct interaction as a critical factor in ensuring buyer satisfaction and encouraging repeat business.

iii. Outline the customer service skills required to promote an event.
· Communication. You will need to be responsive in a timely manner. 
· Empathy. Your interactions may begin with someone who is frustrated or unhappy.
· Patience. Clients and customers might ask several questions, be unhappy or ask you to repeat instructions several times. 
· Technical knowledge.

2. Explain the importance of the following resources to promote an event. 

Time
Time management is a skill that can ensure efficiency, productivity, and help to reduce stress. It’s all about knowing how much time you have to start with, and thus how much you can give away to certain tasks

Budget
Creating a budget for a special event is an integral part of the planning process, because the size of the budget helps you determine the event scope and scale you can afford. Typically, a large portion of an event budget goes to food, but if you are planning entertainment for your guests, that may take up an even larger chunk of change. Budgeting keeps the event planner -- and you -- within certain parameters without overextending your personal finances. The primary importance of budgeting an event is to provide the balance of quality in the exchange for goods or services. By staying within your budget, you protect yourself from going into debt.

Staffing
Staffing for an event is as diverse as the event itself. Adequate staffing depends on the number of guests anticipated to attend the event and are employed to handle the multiple tasks that under-gird a successful event.

Equipment 
Moving and Event Services can supply you with equipment for events. They do not charge for their service for Tempe campus, but they will not provide setup service for your event. For other campuses they can provide the equipment for free, but need to charge for pickup and delivery.

3. Write short notes on the use of the following: 

Radio communication 
Events have widely dispersed staff and visitors; this calls for event two-way radio offering you real-time communication to ensure everyone can be in contact. Cellular networks are often strained with sparse connectivity and can prove unreliable. DCRS can offer tailored Two-Way Radio Equipment and Solutions to help you have an immediate dialogue between staff of all levels to help your event(s) run seamlessly.

Telephone equipment
Today, everyone has a phone in their pocket. Your attendees use their phones to share your event on social media; your team uses phones to coordinate and organize. But phones aren’t just offering us a myriad of conveniences. The age of the smartphone is altering the experience of events — and the events themselves.

CCTV
CCTV services are required by most large events, in order to maintain event security and ensure a safe and secure environment for all present. Communicate UK have supplied many world-class organizations with temporary CCTV for events including Christmas Markets; Music Festivals; Outdoor Events and other popular hospitality events.

Every event is different, which is why we offer a wide range of scalable security systems and monitoring options depending on the size and operational requirements for the event.
Alarms
The OPC Alarms and Events specification is intended for use with process automation systems that generate alarms and events. An OPC Alarms and Events server is written to expose the alarms and events present in the system. The OPC Alarms and Events server does not create the alarms and events, it only reports the alarms and events previously defined in the system using a common communication interface.

PA Systems 
A public address system (PA system) is an electronic system comprising microphones, amplifiers, loudspeakers, and related equipment. It increases the apparent volume (loudness) of a human voice, musical instrument, or other acoustic sound source or recorded sound or music. PA systems are used in any public venue that requires that an announcer, performer, etc. be sufficiently audible at a distance or over a large area. Typical applications include sports stadiums, public transportation vehicles and facilities, and live or recorded music venues and events. A PA system may include multiple microphones or other sound sources, a mixing console to combine and modify multiple sources, and multiple amplifiers and loudspeakers for louder volume or wider distribution.

Screens, Score Boards
A scoreboard is a large board for publicly displaying the score in a game. Most levels of sport from high school and above use at least one scoreboard for keeping score, measuring time, and displaying statistics. Scoreboards in the past used a mechanical clock and numeral cards to display the score.

Loud hailers
Megaphones and Loud Hailers are an ideal aid for schools, evacuation control, sporting events, construction sites etc. - absolutely essential for rallies and meetings during election & hustings!

Based on your experience of going to a wedding which you have attended in your locality answer the following questions:

a) Formal
b) Well normal people would have about 200 guests if they’re going to be someone planning this. And family and friends work colleagues and some neighbors would attend too. Regarding this most of the families and friends and even work colleagues who are very close to the groom and bride would step in and get in involved with the planning of the big day. 
c) There was some good acts which had been organized by the grooms work mates, as the whole family knew the band brothers beyond and it was at an amazing environment where people could feel safe and they know that they can have a good time.
d) [bookmark: _GoBack]To regards to this, I think they are as young people don’t get married as young now so the population wouldn’t be as big, so the market wouldn’t be good
e) These could include wealth, religion, buying habits, education level, family size and structure and population density.
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