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Q1.1 The first type of software is a content management system that will host all of the back end features of the business such as inventory management and web page content. The second is the e-commerce server package that will host the customer facing features such as product catalogs.The two systems may be separate al in in one.

Q1.2 A web host is used to broadcast the site to the public and can be a third party hosting company such as Amazon. The hosting company should be evaluated for capacity planning, performance and price depending on the requirements of the business. This would include items such as how many pages are to be hosted, the bandwidth required, the uptime, support and cost.

Q1.3 ‘Call to Action’ refers to the first thing you want the customer to do once they arrive at the landing page. This may direct the customer to a buy a product or special interest service link. This is sometimes also known as the ‘most wanted response’ (MWR) . The call to action is normally a well-defined and clear link or graphic that immediately captures the user eye.

Q1.4 One a customer is ready to pay they would be directed to the checkout process. This process should allow the user to login as a returning user or check out as a guess. Or perhaps sign up as a new user then checkout. The checkout should be clear about what is being purchased and include all related options such as shipping and payment options. There should also be a final review presented to the customer that clearly summarises all products purchase and related options. Finally a button or link to ‘Place order’ . The checkout process should be easy to use and without any ambiguous phrases or actions. A good checkout process will hand hold and guide a customer through all of the steps.

Q1.5 CAPTCHA is an acronym for ‘Completely Automated Public Turing test to tell Computers and humans Apart.’ It is invoked to ensure a real person rather than an automated bot is being used to perform a process.  It will use the use of things like obscure phrases and character to be copied – something a bot would not recognise. Alternatives to CAPTHAs are possible a better options since they are less likely to be compromised. These alternatives may include spam and bot blockers.

Q1.6  Split and multivariate testing methods are used to improve the overall interactions and usability of the website. Split testing may involve the creation of multiple versions of the same page.  Each page can then be tracked for customer feedback and the best page finally used. Multivariate testing involves testing multiple elements of the same page at the same time. This is normally done by specialist software. Each item under testing is recorded and optimised.



Q2.  Ecommerce is the use of the internet to conduct business. This may for example include booking a hotel room, trading shares via an online broker to purchasing home appliances via an on line retailer website. This can be done via a PC, mobile devices or similar. 

An ecommerce business is one which harnesses the infrastructure, tools and services associated with the internet to enhance or deliver a product or service to the wider community or customer base by way of the internet.

The business itself may be a standalone business which is constructed completely on the basis of the internet being the sole vehicle for propagating the business such as for example e-bay which would not otherwise exist. Or the ecommerce business may be an additional channel to an already fully functional business and offer greater avenues and outlets to provide the products and services. An example of which may be Tesco, which uses an online outlet to provide delivery of the same goods as it’s in store outlet.

In simple terms an ecommerce business can normally by classified as being either business to consumer (B2C) or business to business (B2B).

A B2C business is where the online business interacts and sells directly to end users and customers. Again , Tesco would be a good example here where the shoppers have direct access to the business by way of the online store. A B2B business is slightly different in that it allows business to interact and transact with each other in a way which they may have otherwise done manually or via older traditional channels such as by email or phone calls. A good example of a B2B business would be for example Fedex which allows companies to have corporate accounts for their delivery services and manage all of the deliveries on-line and with sophisticated tracking of each logistical event related to a delivery.

Another aspect and example of ecommerce is that is maybe a social e-commerce business model. This involves to use of a  social network to facilitate a business transactions. Facebook for example has direct links to products and services that are shown in line on a user feed. These ads are tailored to the user preferences and allow users to purchase directly from their social media account. This is a growing trend and relatively new compared to other e-commerce revenue streams.

Whichever channels is used for an ecommerce business, the first step in planning the business would require the creation of an ecommerce business plan.

The ecommerce business plan would detail what an ecommerce business will do and how this will translate into a profit making enterprise or a successful and efficient service such as a government portal to offer local council services.

[bookmark: _GoBack]The business plan will also help to forecast and plan the projected growth of the on-line business whilst at the same time helping to estimate the revenue income and costs as the business grows. This can also help to highlight potential funding shortfalls or where and when the business needs to expand to maximise income.












image1.png
ﬁ
o R




