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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	
1. Define the term Public Relation/PR/.
Answer: Public Relation is an attempt through information, persuasion, adjustment, and contacts, to seek support for some activities, causes, movements, institutions, products, or services. In addition, PR is the planned effort to influence opinion through good character and responsible performance, based upon mutually satisfactory two-way communication.
2. Define the term “Publicity”.
Answer:  Publicity involves having products or services featured in newspapers or non-commercial programmes on TV or radio without paying for it. The feature article to be produced on the companies profile, products or services is prepared by a journalist on their own volition or at the behest of the company who have something to announce on the ‘special’ product or service which they believe may be of interest to the public. 
Publicity  is mainly used as a tactical tool to a great extent by PR consultants to achieve specific objectives. It lends itself to being a very credible too because, it is perceived as originating from the media house and not the company, therefore the messages are widely accepted. In-depth skill is required to reap full benefit from publicity campaigns otherwise it may do more damage than good when not properly applied. This means that messages should be well-worded, factual, and truthful and not portrayed in a manner as to be perceived as an advertisement.

3. What are the similarities between Public Relations, Publicity and Advertising? Name the two main branches of Advertising. 
Answer:  Similarities between PR, advertising, and publicity are mainly found in:
i) The media used for communication
ii) The elements used to create the message
The two main branches of advertising are Product Advertising and Corporate/Institutional Advertising.
4. What are the advantages and limitations of exhibitions as Public Relations tools?
Answer:  
Advantages of Exhibitions:
· Designed to promote an organisation’s reputation;
· Showcase organisation’s products and services to increase patronage and increase its profitability.
· Occasions for competing firms to assess the performances of other competitors.
Disadvantages of Exhibitions:
· It is an expensive media to engage due to the high costs involved in procuring facilities and the associated logistical and hospitality aspects.
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