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Family branding may be referred to a group of different products belonging to a single brand that are marketed under their parent brand. The different products with different images are put under the major brand or the parent brand. The family brand is also referred to as an umbrella brand while Individual branding is a branding strategy in which products are given brand names that are newly created and generally not connected to names of existing brands offered by the company. Each brand, even within a same company, has a unique name, identity and image, allowing the company to target different market segments, tailor pricing and marketing strategies, and separate the image and reputation of different products.
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The benefits are: (1) Branding helps you stand out in a saturated market. (2) Branding gives you credibility. (3) Branding helps you charge what you’re worth. (4) Branding leads to customer loyalty. (5) Branding helps to attract your ideal clients.  (6) Branding will give you confidence in your business. (7) Established branding will make it easier to introduce new products or services. The drawbacks are: (1) Branding discourages consumer from trying out other new brands. (2) Popular brand sometimes place inferior and substandard goods in the market (3) Brand imposes responsibility for maintaining consistent. (4) Building up brand recognition and loyalty is very expensive. (5) Marketers may unwilling the stock unpopular brand. 
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· [bookmark: _GoBack](a) KFC also known as Kentucky Fried Chicken, is an American fast food restaurant chain headquartered in Louisville, Kentucky, that specializes in fried chicken. 
· (b) MTN also known as Mobile Telephone Network (South African cellular service provider). The MTN Group is a leading provider of telecommunications services, offering cellular network access and business solutions.
· (c) Ford Motor Company is an American multinational automaker that sells automobiles and commercial vehicles under the Ford brand.
















                                                                            Full Name: Oseyi Andrew Okosodo
							Student Number: 37338
							Assignment Number: 1 (IV)
							Page Number: 4

They are: (a) Nestle; Cerelac instant cereals is a complementary food for infants of six months and above. Nestle Pure Life is a safe drinking water. (b) Mont Blanc: Pens, Bags, Jewelries, Watches – A watch is a timepiece intended to be carried or worn by a person (c) Dolce & Gabbana (D&G): Bags, Shoes, Clothing, Sunglasses - D&G launched an eyewear line in 1998, Perfume - D&G launched their first perfume called ‘Dolce & Gabbana Pour Homme’ in 1992. (d) Virgin Group Ltd products are: Virgin Atlantic - Travel, Airline, Virgin Mobile – Communications. (e) Rolls Royce: Motor Cars - the current car manufacturing company, Aircraft Engines - Rolls-Royce is the world’s second-largest maker of aircraft engines
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PACKAGING involves designing and manufacturing of a wrapper, container, box, etc., for a product. It also protects a product from external contamination, while often also constituting a form of advertising to build brand awareness and identity. In simple words, the packaging at the same time has to be appealing to attract the customers while LABELLING is the display of all the information on the packaging material or product itself. Labelling a product, the company has to fulfil and adhere to all the legal requirements like ingredients, nutritional and safety information mentioned under Competition and Consumer Act 2010. Most of the customers make a decision according to the details mentioned on the labelling of the product.
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They are:
(I) FORD MOTORS by Henry Ford 
(II) NESTLÉ PRODUCTS by Henri Nestlé
(III) D&G that is Dolce & Gabbana by Italian designers Domenico Dolce and Stefano Gabbana. 
(IV) Rolls-Royce Limited by Charles Rolls and Henry Royce.
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Protection: Packaging helps to keep the products safe and fresh. Packaging helps for easy carry of product and also to protect the products from the possibility of loss, damage, decline in quantity and quality, color, size, etc. that may be caused by sun, rain, dust, insect, air and so on. Some cases, package increases the life span of the products. (2) Identification: Packaging gives short introduction of different kinds of products and their producers. The customers can recognize and may buy the products of their favorite company or brand as soon as see the package. (3) Promotion: Packaging also promote sales of the product. If the product has been packaged in attractive material nicely, it plays important role in sales promotion. 
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The consumer product is: Dolce & Gabbana – D&G. Established in 1985, is one of the leading international groups in the fashion and luxury goods sector. The Group creates, produces and distributes high-end clothing, leather goods, footwear, accessories, jewellery and watches.
The factors that contributed to its success are: 1. Great Idea: The founders, Domenico Dolce and Stefano Gabbana, have always been the creative and stylistic source of all the brand's activities as well as the drivers behind the development strategies based on balanced growth on a global scale and focus on the core business. 2. High Standards: Dolce & Gabbana specializes in luxury items inspired by high-designs and is more formal and 'timeless', responding to long-term trends as well as seasonal changes 3. Using the Right Tools: D&G is committed to ensuring healthy and safe workplace, where the physical and mental integrity of each Employee is protected by complying with the highest levels of protection and accident prevention, as well as through constant attention to the improvement of health and safety conditions. When an employee feels valued, their self-esteem goes up, their morale increases, and their motivation and productivity reach their best. But fostering a culture where this level of acceptance and value is felt among all staff can take time and energy. 4. Hire the Right Talent: D&G has an array of creative staffs in the organization. Their drive and expertise are the secret behind D&G’s track record and an array of satisfied customers. 5. Build a Network: D&G have established a network of 220 single-brand, directly-run stores, plus 80 more in franchising; and they can boast more than 300 multi-brand clients. E-commerce is expanding fast: it accounts for 6 percent of sales today, and the aim is to reach 15 percent in the very near future. FINDINGS: The structure of the D&G group includes the key assets for its continuous development: ownership of the brand that is entirely headed up by the Group and the management and control of the three operating divisions, Production, Distribution and Licenses.
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