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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment ( in word format)  here


1-
The 5 P’s of a marketing mix are as follows: 

Product
Standing out in the market place online is very important in any marketing strategy, so paying close attention to how your product or service appears in search engines, should be a priority.
Some things to pay attention to are:
 -Capabilities
 -Labelling
 -Service
 -Size
 -Style
 -Warranties/Guarantees

Having a product that has a catchy name, colourful unique branding or even possibly niche, makes good business sense in a competitive online market.

Price
Correctly pricing your product/service is essential if your business is to flourish, whether it is for-profit, non-profit or not-for-profit company.
Pricing comes in many different shapes, sizes and strategies, such as:
 -Deal or Loss leader
 -Meet or beat competition
 -Penetration
 -Psychological pricing

Understanding every aspect of your business when establishing pricing, will help you build a successful company.

Place

Having good knowledge of where is best to place your product/service online is key.
Whether you are a wholesaler, a distributor of products through a franchise, have brick and mortar retail outlets or an online store only, leveraging social media can expand your business without having an actual physical online presence.

Promotion

If your product is only available online, promotion that will stand out to potential buyers is very important. 
Promotion strategies may include:
 -Banner and pop-up ads 
 -Coupons
 -Flyers
 -Internet Marketing utilizing keywords
 -Newsletters 
 -Public relations campaigns 

Combining all or a mixture of the above promotional techniques, will keep you ahead of the curve of all your competitors. 

Packaging

Now that you have Priced, Placed and Promoted your Product, designers and marketing firms strive to Package your product in a way that not only suits and protects, but makes your product cause a stir in the market place.
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There are 7 steps involved in developing a social media plan:

Stretch
In your marketing campaigns you should look to focus on working with people who have a deep digital reach in the area or niche your products or service are in.
If your usual marketing is not showing the desired results, there are many marketing experts to hire who will be able to increase your digital stretch online.

Build a Community
Word of mouth goes a long way, on and offline. Having your customer base talking about you and your products/service, is sure to help your business grow.
This is a very simple and effective way of free promotion.

Watch out for Social Media Experts
In the ever evolving world of social media, Marketing Consultants specialize in the fluidity of it, and will help steer your brand in the right direction.

Be There
Whichever social platforms you use, to engage with the community that you build, make sure you are there, or have someone who is, to answer any questions or queries your customers have. 

Find your Customers
Once you have completed your market analysis, you should know exactly where your target audience are online, and you should aim to reach them and their friends on the specific social platforms they are using.

Be a Person
Try to give a personal touch to the way you handle social media. Individuality will set you apart from the automated, robotic way some business’ run their social media. 

Follow Others
Being present in your own community is important in social media. If you are unable to engage with your followers, you will struggle to expand your community.


3-

A Blog Is a promotional tool in which you can write about current affairs and day to day goings on within your business, that can consist of things such us, current projects, new and upcoming products and any other relevant information to do with your company.
You can also microblog, and video blog ( or vlog ).

There are a few key things to consider when starting your blog, such as, trying to keep your blog posts informative, but concise. If you type too much, or fill it with unnecessary info, you will likely not get many who return to read your next post.
Choose a personality that suits you and your company, but try to avoid what many new bloggers do by assuming they are already writers. Learn as you go, don’t pretend you know.
Try to read lots of blogs, and take inspiration from what is working, and take notice of what doesn’t. 
Keyword research is important for your blog posts, as this will help with SEO, and steer more people to your site and blog posts. Try to hit many of the keywords in your posts, but don’t over do it.
Relevant older posts should be linked back to newer posts, as a way of gaining more traffic through your site. 
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